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BRINGG

Who We Are

Our vision is to connect people and
brands through innovative delivery
and fulfillment that is accessible,
usable and valuable to everyone.
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BRINGG

OUR ASPIRATION

We aspire to democratize and unite the last mile ecosystem to
ensure the success of all players - brands, people and the

planet.

Because we achieve more
in the last mile,
together.
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29 BRINGG

We do this by enabling our customers
to scale and optimize the last mile

experience, using innovative technology

and access to a massive connected delivery and
fulfillment network.
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Meeting Business Objectives

_; &

sl
Scale
Revenues

Optimize
Operations

Grow the Business Cost Efficiency
Monetizing new channels Trust & reliability e Cost of delivery

e Customer value Convenience, choice, e Flexibility
Retention and brand speed & cost (fleets, delivery models)
loyalty Provide feedback e Automation and scale

The Delivery & Fulfillment Cloud Platform To Scale Up & Optimize
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BRINGG

Why Bringg
We give brands a competitive edge with an open,
unified and scalable last mile platform. We place

customers at the center, bring the brand forward,

and keep brand data as their own.
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’What We Do:

Innovative Fulfillment & Delivery Cloud Platform

iy Our data-led cloud platform digitizes
and connects supply chain systems,
e enone delivery fleets and customers. We apply
automation and business logic to
B o orchestrate delivery and fulfillment so
you can do more;

ship from store,

CONNECT

AUTOMATE
In store and @ . ORCHESTRATE L] White glove
curbside pickup ' “s : Dty delivery 0 more Q more 0 more
capacity fulfillment efficiencies
to deliver options to offer  to save
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Data-led

|

Connecting and
intelligently utilizing
data from fragmented
systems
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How We Do It:

Bringg Tech Principles

Unified

|

Bringing together
different models
and partners on
one platform

Orchestration
& Al

|

Orchestrating ops.,
applying Al and
industry best
practices

Modular Real-Time

l |

Rapidly developing Enabling real-time
and releasing visibility across the
innovations supply chain
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Industry Recognition
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Customer Recognition

***

By implementing the Bringg
platform...we can seamlessly
provide customers with the
options to buy products online

and pickup in-store or curbside.

-Julie Rohm, CMO,
Party City

***

Bringg's solution will help us
offer more options to our
customers...with a seamless

experience that fits their needs.

-Christina Bédard,

Vice President, eCommerce
and Digital Strategy at
METRO
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***

[With Bringg] You are able to
shift resource capacity from one
place to another. Then you can
really control the operation.

***

Bringg gives us the data
intelligence and real time
planning tools to solidify the
future of our business.

-Roberto Rittes, CEO,
Nextel

***

Our operational technology...had
to be highly scalable, had to
leapfrog (the competition), and
had to make material
improvements to our
operational productivity.

Bringg was the only one that
could do all three.

-Richard Metzler,
President and CEO,
LSO/Lone Star Overnight

-Brian Bourke,
Chief Growth Officer,
SEKO Logistics

***

Bringg had a profound impact on
our customer and shipper
relationships...they helped us
raise the bar.

-Bjorn Lindner,
Head of Digital,
Planzer Transport

***

Until recently, order-on-demand
existed only in the takeaway
world. Bringing this convenience
to online grocery required a
radical, innovative approach.
SaaS-based, modular
technologies like Naveo
Commerce and Bringg provided
Co-op the agility to rapidly evolve
and adapt, enabling unparalleled
on-demand grocery convenience
across over 1,000 stores in only
12-months. And this is just the
start.

-Chris Conway,
Ecommerce Director,
Co-op
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Market Impact

Comes to
Market

v

BRINGG

Bringg
founded 2013

Our
Growth
Journey

DoorDash Cyber Monday idmazon Prime Offers ~ Walmart Amazon buys
Biggest Online  Free Same-Day  Buys Jet to Take Whole Foods
Shopping Day Delivery on Amazon

v v v v
SO Y7 )
(%7 anera -

C‘ % BREAD boulanger Arcos Dorados
......... @ @@ e
2014 2015 2016 2017

A Funding $5Mil B Funding B Funding
US Office $5Mil $10Mil
........ ..
A A
Bringg Bringg
Mobile Apps New UI/UX

Instacart
Expands
Nationally

v

£ instacart

2018
B Funding $12Mil

Global Expansion

A

Bringg
Delivery Hub

Shopify Tops 1
Million Merchants

2019

$25 Mil

A

Bringg
Bl Solution

Walmart+

Launches with

Free Delivery

v

Walmart

2020

$30 Mil

Gartner
COOL

VENDOR

A

Bringg Unified
Commerce
Solution

2021

E Funding $100
Mil $1 Billion
Valuation

A

BringgGreen
Sustainability Tech
Practice

2 zenkraft

2022
Zenkraft

Acquisition

199 BRINGG

On Salesforce”

I Formerly 7 zenkraft

A

Launched Bringg
on Salesforce
(Formerly Zenkraft)

Bringg Releases
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https://www.retaildive.com/news/wal-mart-buys-jet-for-record-breaking-3b/424014/

Partners
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innovative solutions
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’:Brin'gg’s Open Delivery
& Fulfillment Network

We connect retailers, delivery providers

& tech ecosystems, empowering you to

Create, & your own

delivery operations & customer experiences

Because we believe,
we achieve more,
together.

22 BRINGG

&

TECHNOLOGY
Any tech ecosystem

=LSO

fluentcommerce=

Uber

TORTOISE

Carriers, 3PL, On Demand

CUSTOMER L
Experience,
Brand Loyalty PartyCity
o
RETAILERS
Retail, CPG
O op

2eBY . KFC | @
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Bringg in the News

< zenkraft

Bringg Acquires Parcel Delivery
Solution Zenkraft Feb 9, 2022

ECGNNECTED

Brought together ecosystem leaders
to address the latest last mile trends
around customer innovation,
sustainability and network
connectivity. November 3, 2021

22 BRINGG

Gartner.

Bringg Recognized in Gartner® Hype
Cycle for Supply Chain Execution
Technologies Jan 19, 2022

salesforce

Bringg Announces “Last Mile by
Bringg on Salesforce” as part of
Salesforce Fulfillment Network on
Salesforce AppExchange, September
14,2021

% BlueYonder

Bringg Partners with Blue Yonder
December 14, 2021

Gartner.

Bringg Recognized in Gartner® Hype
Cycle for Supply Chain Execution
Technologies August 5, 2021

qq cesce00

DELIVERY
HUB

Bringg's Next-Gen Delivery Hub
Launch November 9, 2021

$100M?,t

100M Raised. unicorn status
June 16, 2021
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https://www.bringg.com/in-the-news/highlights/bringg-partners-with-uber-to-improve-customer-experiences-with-same-day-retail-delivery-without-sacrificing-quality-or-profitability/
https://www.bringg.com/in-the-news/highlights/logistics-management-seko-logistics-and-bringg-team-up-for-delivery-focused-partnership/
https://www.bringg.com/in-the-news/highlights/bringg-recognized-as-a-cool-vendor-in-food-retail-catering-to-new-customer-lifestyles-in-new-gartner-report/
https://www.bringg.com/in-the-news/highlights/bringg-partners-with-easypost-to-extend-reach-to-dozens-of-leading-parcel-carriers/
https://www.bringg.com/in-the-news/highlights/bringg-recognized-in-gartner-hype-cycle-supply-chain-technologies/
https://www.bringg.com/in-the-news/highlights/bringg-partners-with-partycity/
https://www.bringg.com/in-the-news/highlights/bringg-partners-with-fluent-commerce/

Thought Leadership

EICONNECTED

Transforming Tomorrow Together

22 BRINGG
2022 Driving a Connected e e e e e
Bringg Barometer Last Mile Ecosystem s e e e e
The State of

Retail Delivery
& Fulfillment

Register Now

%BRINGG Google @BD  Deloitte. 53 SEAB  (WERreT  Roymourk Fangur

D Fed Deloitte. 29 BRINGG g 39 BRINGG

¥ The
Cee e Peak Season Planning « Peak Seator

PLAYBOOK

ém g : | () ‘ 7 Strategies for Efficient,
F'f /| " Cost Effective Delivery

| =

Bonnie Voldeng Curt Bimschleger Daniela Perimutter
VP, FedEx Freight Managing Director, SVP, Marketing,
Direct Deloitte Bringg
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Board of
Directors

Guy Bloch
CEO

22 Eran Westman Jeff Horing Aaron Rosenson Matthew Cowan Eyal Sheratzky
Chairman, Viola Growth Insight Partners Aleph Venture Capital Next47 lturan

Gil Sheratzky Ziv Ben Baruch Lior Sion Roy Oron
Ituran Pereg Ventures Observer OG Tech Ventures
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The
Leadership
Team

Guy Bloch
CEO

Alon Zieve Tom Seigel Yaron Avisror Raviv Chalamish
CFO CRO SVP Engineering SVP Product

Nurit Reder Daniela Perimutter David Graham Parry Nikolai Avrutov Anat Mogilevsky
SVP Operations SVP Marketing SVP Success VP Alliances SVP Human Resources
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Investors
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BRINGG

Thank You

WWW.bringg.com

©000

Press Contact:
ashleigh@bringg.com
Tel: +972 54 233 2099


https://www.linkedin.com/company/bringg/
https://twitter.com/bringg
https://www.facebook.com/bringgapp
https://www.youtube.com/channel/UCJD9FuR-kDSsAJBPsp2i9Bw

